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Y™ T [SN'T OFTEN THAT A SECTOR DOMINATED
by unorganised players is spoken about in the busi-
ness press. In recent weeks, however, the ¥20,000-
crore poultry business has got its moment under the
sun thanks to a wholly side-event, albeit a glamor-
ous one—Venkateshwara Hatcheries buying English

Premier League football club Blackburn Rovers. Of course,
the %4,000-crore Venkateshwara represents the organised
side of the poultry game. And one of the very few organised
rivals it has is perched down south, in Coimbatore. Suguna
Poultry Farms is big enough to be not too far from sales of

$1 billion; it’s looking at revenues of
%3,700 crore this year (up from 3,200
crore last year).

Companies like Suguna and
Venkateshwara are frying to create a
stir in this largely commoditised market
through branded products and a health-
and hygiene-centric positioning, Actu-
ally, the two companies are quite differ-
ent from each other. For starters, while
Venkateshwara has a listed arm (Venky’s),
Suguna continues to be privately held, 26
years after its founding,

Venkateshwara has a diverse range of
offerings—from chicken fo eggs to manu-
facturing of farm equipment to feed and
vaccine production. On the other hand,
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makingis limited to

the family.






